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outdoor industries
association



(@) Inspire, through training, improved knowledge, confidence and
competence to provide a greater level of safer knowledge to the
consumer

() Provide an outdoor environment for all brands to train on
categories and products through workshop and practical
experience

@) Expertly and safely lead groups in the practical use of products in
the environment they were designed for

@)y Qualify the knowledge and skills that the retail staff possess

& Bring the outdoor industry community closer and connect the
dots between brands and retailers stimulating long-term retention

® Network, Educate, Experience, Diversify and Social

GOALS
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Attendance Suppliers miles

44 Brands represented 7 Marquee
7 Staff attended 14 Food

23 Retailers 6.3 Beer
12 32.2 Coffee

Guest speakers

6 32.9 AV

Media
1 56 Plate sets
3 1 Certlflcates Issued *The event produced only 3 black bin bags of waste in two and a half days.

NUMBERS
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social for

putting together an amazing event that brought together

numerous outdoor brands and retailers. This was a

_and,

jamesandrew1615
Newfold Farm EDALE

@

Truly, this is the best way to fully understand a product.
It was great to meet everyone on this adventure and |

@montaneofficial @blackdiamond and @leki.trailrunning
can't wait to see you out on the hills!

With the help of @mountainschoolukxmammut we got to
in the wet and windy Peak District.

fantastic platform to learn about kit and socialise doing
test kit from brands such as @salomon @ospreypacks

jamesandrew1615 A huge thank you to @.
what we all love, being outside.

Did that stop us? - Absolutely not!

Was it muddy? - Very!
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Best training sessions I've ever

having too much fun. There were lots inspiring speakers
across the event including @jamieisadventuring and

knowledge as it grows and making sure customers are

of an @oiauk and IOL recognised certificate in Outdoor
getting the best advice in outdoor stores.

learning what's new from brands and testing out gear in
the best place for it - on the hill instead of an indoor
@fellfoodie - also excited to be one of the first recipients
Retail. This is something that | look forward to see
developing in the future and giving outdoor retail staff

better training and recognition for their product

classroom! Really didn't take enough photos as | was

witchycake Great few days @_and_social this week
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