
OUTDOOR



Inspire, through training, improved knowledge, confidence and 
competence to provide a greater level of safer knowledge to the 
consumer
Provide an outdoor environment for all brands to train on 
categories and products through workshop and practical 
experience 
Expertly and safely lead groups in the practical use of products in 
the environment they were designed for
Qualify the knowledge and skills that the retail staff possess
Bring the outdoor industry community closer and connect the 
dots between brands and retailers stimulating long-term retention 
Network, Educate, Experience, Diversify and Social

GOALS



Suppliers miles

7  Marquee

14  Food 

6.3  Beer 
32.2 Coffee  
32.9 AV 

*The event produced only 3 black bin bags of waste in two and a half days.

Attendance

44 Brands represented

71 Staff attended

23 Retailers

12 Guest speakers

6 Media

156 Plate sets

31 Certificates issued

NUMBERS



PHOTOS



CUTTINGSFEEDBACK




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6

